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[bookmark: _GoBack]Political Issues Apple Inc. Faces And How It Address and Remediate the Issues on Political Basis
As indicated by Lockamy III (2017), Apple Inc. is the World's most recognizable and distinguishable customer electronic brand. For long, Apple Inc. has been considered as investor preferred due to its strong position in terms of growth and higher returns on investment. Despite having started operation as a customary computer firm, currently, Apple has ventured in designing and manufacturing a wider assortment of electronic gadgets such as tablets, smartphones, television sets, and music players. As a way, Apple operates a distinguishable business model where it has been writing and designing trademarked software and offering its operating system for its devices. Despite all these successful models, Apple Inc. has been faced with various political issues (Khan, Alam & Alam, 2015).
First, Apple is listed as the number one American technology firm that has been able to accumulate a large amount of revenue (Khan, Alam & Alam, 2015). The capacity to generate a large amount of revenue means that the company will attract a call for high corporation taxation in America. In the United States, the concern of income inequality has remained a significant political matter.  
Second, Apple Inc. is said to have greatly depended on low-cost production in China. Political unrest in China is likely to interrupt production which in turn may increase the production costs in the country (Lockamy III 2017). Also, there has been a plea targeting restriction of Chinese imports in the US with intentions of boosting American production. Moreover, the expenses associated with bargaining for an alternate option to replace China production is high for the company. As a result, the company could be forced to increase the prices for its products. The aspect of Apple depending on China's production facilities and markets has made the company defenseless to the political disturbance in the country (Khan, Alam & Alam, 2015).
Besides, Apple has become a target of propagating nationalism as well as anti-Americanism in China, which is likely the reason why Apple is reducing its market shares. The close association of Apple with China is likely to be a political issue in other nations such as Japan and the United States, in case China is considered as a risk. Finally, Apple's principal position in areas such as Music can result in anti-trust issues and political burden of breaking up the firm or limiting the market shares (Lockamy III, 2017).
Nevertheless, to deal with the aforementioned political issues, Apple has widely invested in public policy support. In this case, Apple has engaged in policy discussions especially on matters that concern its business and its customers. Some of the relevant areas that Apple has engaged in discussion are intellectual property, privacy, and business environment. Apple is dedicated to assisting the lawmakers within all levels of government to have an understanding of the company innovations, products, and the entire business (Lockamy III, 2017). Carefully, the company has engaged in the public program practice and has set an internal team with the role of coordinating all efforts highlighted. Strategic decisions made on advocacy are completed within the highest levels and directed by Apple Executive Team and the CEO. At Apple Inc., there is a government affairs group that has the responsibility of engaging with the governmental officials and policymakers within the state, federal and local heights on regulations, legislation, and policies that matters to the company. Additionally, Apple considers the retention of external consultants with the role of supporting the firm engagement with the policymakers and the government (Khan, Alam & Alam, 2015). 
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